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ABSTRACT

This guide is intended to assist those inferested in
developing and/or assessing consumer skills. It is an accompanyment
to a separate collection of: survey items (mostly in a multiple choice
format) designed to assess seventeen-year-olds' consumer skills. It )
is suggested that the items can be ‘used as part of an item pool, as
an instiuctional tool, or as an assessaent-device. The consumer
skills items,are classified under eight major topics, each of which
is divided.iﬁto subtopics. The major topics are behavior, contracts,’
econonics, energy, finances, mathematics, protection, and purchases.
Behavior, for example, is divided into three subtopics: advertising,
decisién making, and shopping. Items clasgssified as miscellaneous  make
up a2 ninth topic, and background questions constitute a tenth topic.
All iteps are assigned numbers which refer to the topic/subtopic.’
Procedures used in assessing consumer skills are described. Appendix
A lists the asgkssment developers and reviewers, and appendix B lists
the items, topid¢ classifications, answer keys, and timing
inforpation. (This guide is designed to accompany “Consumer Skills
Itenms," CE 018 1%?.) (CSS) .
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| GUIDE TO AN ASSESSMENT OF CONSUMER SKILLS

Several pecent National Assessment -of
Educational Progress {(NAEP) surveys have
investigated 17-year-olds’ consumer skills. In
the spring of 1977, National Assessment
conducted a survey of the basic life skills of
-17-year-olds, which included some consumer
skills, As a result of the interest in that survey
and in a 1973 survey of consumer mathe-
matics ability, an expanded survey of 17-
year-olds’ consumer skills was administered in
the spring of 1978. Concurrently with the

consumer ‘skills survey, National Assessment’

conducted a second mathematics assessment,
which included items dealing with (.onsurner
mathematics skills.

To assist others interested in consumer
.skills and consumer education, National As-
sessment is making available the items used in
its assessments of consumer skills. - These
items, which were adntinistered only to 17-
year-old students, were designed to measure
the skills, knowledge and attitudes that stu-
dents who are nearing the end of their high
school experience have for dealing with con-
. sumer issues.

These items are available to be used in a
variety of ways. They can go into an item
pool that individual teachers can draw from;
they can be used as instructional tools; they
can be included in a classroomwide, school-
wide or districtwide assessment. Since there
. -are over 175 items on diverse topics, you will
probably wish to select items appropriate to
your instructional programs and concems.
You might also decide to supplement a given
area with additional items of your own.

Perhaps you will wish to compare your

results with the nationwide results obtained
by National Assessment. Results for all items

included in this set of consumer skills exer..
cises are planned for release in mid-1979 and
will be available from National Assessment.
Data are presently available for many of the
items from the 1977 ba31c life skills assess-

ment. 1

Developmehlt of the Consumer
Skills Survey

Consumer skills items administered in the
basic life skills assessment'concerned personal

* finan¢e and consumer protection skills. When

National Assessment staff decided to, explore
the possibility of conducting an expanded -
consumer skills assessment, consumer spe-
cialists indicated that a- comprehensive assess-

) ment of consumer skills should include con-

sumer. behavior, economics and energy, in
addition to personal finance and consumer
protection.

Since the assessment of ‘consumer skills was
not a part of the regular National Assessment
schedule, funds and time were insufficient to_
prowde %or the normal NAEP objectives- and
item-development stages. The Office of Con-

. sumer Affairs in Washington suggested that a

set of consumer objectives prepared by the
Consumer Education Curriculum Develop-
ment staff of the Duval County Public School
System in Jacksonville, Florida, under a Title

! Data for basic life skills items are found in Basic Life
Skills Results Monuoi (Denver, Colo.: National Aszsess-
ment of Educational Progress, 1978), $6.15. Approxi-
mately 50 of the items Included here are from the -

“ besic life skills assessment. Data are not reported for |

17 of these items sin¢e difficulties were encountered
with response rates for these items. Items for which

- data are not available are indicated on the list of

exercises found in Appendix B,




111 grant, might gserve a8 o guidellne for the
development ‘of a consumer skills assessment.
This set did hot contain energy objectives;
however, Natlonal Assessment had just com-
- pleted the preparation of an energy knowl-
edge nssessment for young adults, and the
NAEP staff felt that many, of the items for
young aduits in the energy khowledge asgsess-
ment would be nppropriate for 17-year-olds.

. National Assessment decided to proceed with

the development of an expanded consumer
skills assessment based on the availability of
* . the "Duval County objectives,*the National

Assessment energy items and the NAEP staff's
“experience in developing consumer skills
“items in the basic life skills assessment. 4

The consumer skills excrcises were de-
veloped and reviewed during the winter and
spring - months of 1776, Appendix A lists
consultants involved in the developrnent and
review processes.

Some dlfficultles' were éncountcred in de-

veloping the items. The Duval County ob-
jectives were curticulum rather than measure-
ment objectives. They were stated in general
terms, making it difficult to use them to
create specific assessment exercises. The de-
‘velopers used the topics and general state-
ments in the Duval County objectives as a
guide in identifying important concepts and
then turned to other consumer information
sources — such as the Consumer Survival Kit
published by the Maryland Center for Public
Broadcasting — for ideas about critical day-
. to-day consumer situations to use for- the
content of specific items.

Several areas outlined for the consumer

- skills assessment, such as behavior and eco-
nomics, had not been assessed before, and.
there was very little experience with develop-
ing suitable items ‘for these areas. Develop-
ment of the behavior area was particularly

_ difficult,- since it was necessary to create
pencil-and-paper instruments that adequately
assessed 17-year-olds’ awareness of their own

consumer behavior as well as their knowledge .

of the motivation and behavior of others.

i

Reviewers found that the majority of exer-
clsus developed L0 measure economics were
too theoretical and reminiscent,of the type of
materlal that might be expected In a college

" evonon§cs course. The relationship between

the economics questions and important day-
to-day issues for 17-year-olds wazs not clear.

. The exercises were revised so that important

economic concepts were more closely related
to particular consumer problems. Certaln
items measuring essential conccpts of general
economic theory were retained.

As originally developed, the energy items
focused: upon knowledge about the indi-
vidual’s consumption of energy,and did hot
measure awareness of commercial and indus-
trial energy use. To cover this deficiency,
exercises tapping knowledge about the utiliza-
tion and control- of ehergy sources by com-
mercial and 'industrial organizations were
“addcd ™~ .

The items cornposmg the consumer skllls
survey were examined by members of some of
the country's larger school districts during a
series of regional conferences conducted by
National Assessment. Thesé: educators ex-
pressed some concerns about an assessment of
consumer Skitls, stating that, while the eon-
cepts included in the items were important
for 17-year-olds to understand, students
might not do well because they had not been
expo¥®d to these concepts in school. Confer-
ence participants feared there would be pres-
sure o add consumer skills instruction to the
curriculum, feeling that the addition of anoth-
er curriculum area might be a burden oh
school staff, and questioned whether the de-
velopment of consumer skills should be the
responsibility of the schools, of the parents or
of the society as a whole.

By assessing 17-year-olds’ consumer -skills,
National Assessment does not imply that
teaching these skills is the sole responsibility
of the schools or that consumer skills should
be added to the schools’ curricula. Assessment
data are intended to provide information:
about young people’s consumer skills that can




be used to evaluate future education nceds.

The Consumer Skills Itams

The consumecr skills items arc classificd in
eight major topics, each of which is broken
into subtopics. Scveral items did not fit into
the topics and thus are classified as miscel-
laneous; background questions constitute a
10th topic. Items in each topic or subtopic
are not intended to be comprehcnsive or
complete measures of that topic, nor are they
intended to defline limits on what could be

"topics and qubtopics slmply rcpresent a way
of structurlng the itcms. You might fcel that
an item would bc more appropriate to
another topic or subtopic, or that some items
do not address the topics under which they

“arc classified. Thevefore, you may rearrangc

or regroup the items to- fit your particular
needs.

The topics and subtopics, and the number
of items In each one, are listed below. A
numcrical code was assigned to each topic and
subtopic; the appropriate, code appears on
each exercise in the loose-leaf set.

includ®d in a Pparticular topic. Rather,” the \

k)

List of Topics éHd“Suhtopim-Coversd_inh_____
‘Consumer Assessments

Topic : - Subtopic

Number of Exercises

1.0 Behavior , ’ 1.1 Advertising
1.2 Detision making
1.3 Shopping -

2.0 Contracts ) 2.1 Credit cards
2.2 Installments
2.3'Rental

2.4 Warranties
2.5 Wills

- NGO N

3.0 Economics 3.1 Business

_3‘2 Employment

3.2 Fluctuations

3.4 Government policy
3.5 Marketing

3.6 Money and income
3.7 Prices

3.8 Supply and demand
3.9 Taxes :

BB WD o DW= -

4.0 Energy . 4.1 Attitudes
4.2 Conservation
4.3 Consumption
44 Controf
45 Sources

NN B

3
,-,53 5.0 Finances 5.1 Banking
5.2 Budgeting
5.3 Cost caltulation




List of 'l’;plcs and Subtoplcs Covered In
Contumer Assessments {Continued)

Subtopic ' Number of Exarclses

5.4 Credit
5.5 Insurance
5.6 Investing
5.7 Taxes

L

8.0 Mathematics

.7.0 Protaction - 7.1 Consumer actions
7.2 Legal actions
7.3 Organizations
..-1.4 Product safety
7.5 Purchases

8.0 Purchases 8.1 Appliances
8.2 Auto
8.3 Burial
8.4 Clothing
8.5 Education
8.6 Food
8.7 Housing
8.8 Information
8.9 Health care

~

9.0 Miscellaneous - 8.1 Nutrition
. 9.2 Community resources
9.3 Job information

~

10.0 Background Questions 10.1 Counsumer courses
10.2 Behavior
10.3" Economics
10.4 Credit
10.5 Protection -
10.6 Purchasing
10.7 Records

P 10.8 Savings and investing : e

o

- d b ) e ek b b

- -

Many of these items have multiple parts, so - * exercises used in the 1978 .consumer skills
there are more questions than the number‘of _survey are also included. A typical item as it
items would indicate. Some or all parts of an appears in this set is shown on page 5.
item could be used, depending on your needs. ‘ :
' ' s - The small printed number in the lower left

Items are presented in loose-leaf form for corner is thé item - identification number.

- ease of sorting and duplicating. The set of These numbers will be used to identify items
items is ordered by topié¢ and subtopic as when results are published. A “C” preceding
listed above. The instructibns and sample this number means the item is from the 1978




]
- L]

consumer Asscssment;.an 8" befé:;e the assessment; & *'5”’ means the item is from the
number means the ilem was inciuded in the 1978 mathematics assessment. The number
1978 consumer assessment but was originally above the identificution number is the code
from the 1977 ¢nergy asgessmient; an 17 , showing the topic and subtopic to which the
means the item 8 from the basie life skills item hus been asyigned.

(]
.

Sample ltem

Here ate some statements ahout advertising. [s cach statement correct or
! . '

incorrect?
T

-

» Corteet Incorrect [don't know.

Advertising may help ) €2} £}
ingrease sales and lower -
pricea for a new hreduct.

o .

Y

Consumers have Lo pay
for advertlising in
praduct prices.

Only high nuality products
are advertised.

Companies that adveriise
more always produce
bhetler producis.

Advertising information
is sometimes misleading.

Advertizipg often tries to
imply targe differences
where there arc only

. small differences,

Advertising is sometimes
used Lo increase loyalty
te a brand of product.

It is difficult for a new
business tn enmpete in an
industry where large amounts
of money are spent nn
advertising.

Advertising can five People
useful informatinn.

For some praducts.
.praduction costs are less
than advertising costs.

1.1
C-120601-919-3.
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Neatrly all of the ltems from the 1977 basic
Hfe skills assessment and the 1978 consumer
skills survey are multiple-cholee items und ure
dosigned to De- answered using a separnte
answer sheet. Aswer sheets are not provided
with this sct of items, Keys are shown in the
list
the consumer mathematics items were mul.
tiple-choices thoese exefeises wore designed to
be answeredd on the. exercise page. IE answer
sheets are to be used, responge choices should
be numbered consceutively from top to bot-
tom so students will have a refercnce for the
choicdés on their answer sheets. . "

N -

Two consumer skills items, one basic life
skills item and about half the consumer
mathemalics items arc opcn-ended. Scoring
guides, which show categorics of correct and
incorrect answers, arc found following each
open-ended item in the loose-leaf sct. -

Answers to open- .ended items should be

.categonzed according to the categories listed =

on the scoring puide and the number of
responses in each ‘category tallied. These
numbers can then he used to calculate the
percentage responding acceptably to the excr-
cise. Scorers should be trained together so”
that they will ‘use’ consistent criteria for
_placmg responses in categories.

'
Response " categories

ginning with “1* are acceptable catcgones.
those heginning with 2% are unacceptable
categories and those beginning with “3"
ihdicate I don’t know" responses. :

N\ . .
Procedures Used in Assessing
Consumer Skills -
LS

- If you do plan to compare your results to
National Assessment’s, you should attempt to
follow the procedures ‘used by NAEP ws
closely as possiblé. These procedures are
described below. The more ¢losely. you can
duplicate. the National Assessment
cedures, the more valid wilt be your compan‘
sons with the natlor'ial,results

exercisps in Appendix . *About hulf

with numbers . be- .

pro-:

7]

National AsScssment measured achievement
of 17.year-olds without regard to. thelr grade
lovels, For the 1978 ussessment, 17.ycarolds
were defined ns those Horn hetween Qctober
1, 1960, und-September 30, 1961, For sub-
sequent assessments, the nge level wonld be
defined "in u gimilar fushion — for the. 1979
assossment, 17-year-olds woulld include those
lorn between October 1, 1961, and Septem-
ber 30, 1962; for the 1980 asscssment,
17-yoar-okls would include those born be-
tween QOctober 1, 1962. and Scptember 30,
1963. ’

Surveys of 17.year-olds were conducted
during March and April, when students would
have completed the major part of their
schooling for the ycar.

3

Data will also be provided for 17-year-olds

E‘;ﬂ;»m the 11th grade. Thus you could- assess nll

3

By

17.year-olds without regard to grade level;
17-year-olds in the 11th grade only; or 11th
graders, but only compare results for that
group of 11lth graders who are-17. You can,
of course, administer these items to any
population you desire. While the items were
developed for 17-year-olds, you might judge
them appropridte for other ages or groups of
student$. Results for group$ other than 17-
year-olds, however, cannot be compared to
national data.

National Assessment items are arranged in
“booklets t'or the students. Since the consumer
skills items in th_{s set are from several
different assessments, some of which included
items from learning areas other than con-
sumerism, it will not be posslble to present
the items in the’ sarne order “and context as in
the NAEP surveys ’ "

National Assessment designs exercise book-
lets that should take from 50 to 55 minutes
to complete. ‘Approximate times required for
each entire éxercise from the 1978 consumer
skills and mathematics surveys are shown in
Appendix B; timing information is nol avail-
able for the basic life skills exercises. By using
the"times given, you can estimate how lor‘}g it




T

,will take to ‘administer tho itoms you have
solected. Six {tems had parts deleted after the
completion times were estimated; this should
be taken into account when using timing
information, Items that had parts deléted are
indicated in the list in Appendix B,

- -Several methods were used to insure that
students completed exercise booklets within
the allotted time. For the 1978 consumer
skills survey, introductory instructions were
given on tape, and the time remaining was
announced every eight minutes so that stu-
dents were aware of how much time they had
left.- In the mathematics assessment o paced
tape was used, which read the questions aloud
to the students and alldwed them a predeter-

_ mined amount of time to respond to each

question. In the basic life skills assessment
instructions were read to the students by

by

In conducting its survey, Nationo! Assess-
ment pssessed 4 sample of 17.year-olds. You
might wish to nssess all your students or stlect
a sample. If you do decide to use o sample, it
should be chosen according to aecepted

« sampling techniques. National Assessment will

provide standurd errors with its data to glve

. <~ an estimate of sumpling variability.

tape,” and they,were allowed to complete the -

items at their own speed. Some students

failed to complete their booklets, resulting in
,unreliﬁble data for jtems at the ends of the
booklets.? ‘ .

We suggest that you ejther read or tape
instructions and then announce at regular
intervals the time remaining. For stricter
comparability with National Assessment pro-
cedures, you might wish .to read the mathe-
matics exercises to‘the students, but this is
probably not necessary. The instructions and
sample eXxercises used in .the 1978 consumer

survey are included at the front of the

loose-lenf exercise set. These will probahly
need some modifications to be appropriate
for the answer sheets you are using and your

" assessment conditions. -

It-was discovered after the assessment that,
in some cases, changes in exercises would have
made them clearer and easier to understand.
Suggested changes are found in the list of

items~in Appendix B. If changes are made,’

results will not be “&irectly comparable ‘to
National Assessment results for an exercise,

? Basic life skills items for which data ave not availahlé
are indicated on the list in Appendix B,

. Sources of Information on
Consumer Education

In preparing the assessment of consumer’

* skills, National Assessment’s staff consulted a

number of sources. Those that were found to
be particularly useful are listed below..
Consumer News Inc., Help: The Useful Al-
manac. Washington, D.C.: June 1976.

Department of Consumer Affairs, The Com-
plete California Catalogue. Sacramento, Cal-
if.: State of Califomig, 1976,

Household Finance Corporation, Money Man-
agement.Library.

Jacques, Dr. Joseph W., Consumer Education
Bibliography (2nd ed.), Upper Montclair,
N.J.: The National Adult Education Clearing-
house/National Multimedia Center, Montclair
State College. ’

Johannson, Francia Faust, Consumer Survival '
Kit. Owings Mills, Md.: Maryland Center for
Public Broadcasting, 1976. . L

Lankford. Francis G.. and Goe, Wiﬁiam E.,

Consumer Mathematics. New York: Harcourt
Brace Jovanovich, Inc., 1971.

-

: Pennsylvanié. Departrnent‘ of E.ducation. Con-

simer Education Organization and ' Imple-
mentation. Harrisburg, Pa.: Bureau of Cur-
riculum Services, Division of Arts and Human-

" ities, 1977.

Y

, .
Tennessee Statewide Consumer Education
Program, Consumer Education Reference

L




Manual 7Knoxville, Tenn.: Tennessce State.
wide Consumer Education Program, The Unl-
verslty of Tennessee, 1976.

. l{resid‘en‘t's Qomrp'itt,co on Consumer In.
rests, Suggested Guidelines for Constimer
Education Grades K—12. .Washington, D.C.:

. 'The President’s Committee ynsumer,ln. '

tel’em.lg'?o. . T . o

.

The University_of i:he(State of New York,

-

f

Consumer Probiems of the Poor. Albany,
N.Y.: 8tate Education Department, Bureau of
Secondary Curriculum Development, 1974,

'Tobin, Alexander, Mathematics for Today.
New York: Oxford Book Company, Inc,
1976, .

Yonkers Public Library, Consumer Education
Bibliography. Yonkers, N.Y.: Yonkers Public

Library, 1969,
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APPENDIX B

LIST OF ITEMS, TOPIC CLASSIFICATIONS,
" ANSWER KEYS AND TIMING INFORMATION

The consumer skills items in this appendix ’ survey. Some exercises have had parts
are listed by topic {behavnikr; contracts, eco- deleted; times given are for the entire -
nomics, energy and so forth) and by subtopic exercise, including deleted parts.
under each topic. items are arranged in the , _
same order in the loose-leaf set. In addition to - ® An answer key giving the correct re-

. topic and subtopic, the following information sponse choice. Some attitudinal items

. is provided for each itemi: , - backeround questions, which are

: keyed with asterisks (*), do not have

® A short, general description of the item. _ correct responses and therefore do.not

) e . : include keys. Results will be reported for

¢ The National Assessment identification each response category on these items.

number. This number will be useful for: ' :

referring to results when they are pub- @ A=y notes about the exercises.

_lished. The. first. number or letter in the ' : ,

- "+ identification number indicates the origi- ~ Response aitematives for the multiple-
nal assessment in which an item was choice consumer mathematics items should be
~ administered. . numbered consecutively beginning with “1”

~ - ~-1.= 1977 basic life sKills survey at the top in order to relate response altema- - '
C=1978 consumersurvey_. '~ tives to answer Keys. Scoring guides for
8=1977 adult energy assessment, in+~—————open-ended exercises appear on the page after
cluded in 1978 consumer survey an opén-ended item. Response categories with
r+  5=1978 mathematics survey numbers beginning with “1” are acceptable
‘ categories; those beginining with a “2” are
® An estimation of time required for stu- . unacceptable; and those beginning with a *3"

dents to complete the -exercises from - indicate “1 don't know' responses.
-the 1978 consumer .and mathematics .




List of Exercises

Topic Subtopic General Description NAEP 1.0, No. Estimated Koy
' ' Time in
Saconds .
1.0 Behavior 1.1 Advertisin Possible to be Influ- C110203 : 17 1
enced by ad wichout realiz- ' :
ing 1t7
. . 1.1 Advercising 5 statements: football C110204 65 A=2
i ) ' ’ player advertising cologne B=2
o ' ' C=-1
D=1
* E-2
1.1 Advercising $ statements! movie star C110205 65 - A-1
; advertising shampoo - B-1
' C~2
: o De2.
! E-2
! ' * -
1.1 Advertising Who i more iikely to be C110214 .50 A-2
i influenced by commerclals? - o B-2
. .
N 1.1 Advertising 5 statements: television- C110301 60 T A-2
. i commercials . B-1
‘. , L _ c-1
{ . D=1
' E-1
1.1 Advertising 10 general statements . Cl20601 87 A-1
. . . about advertising AT B-1"
! ‘ L o c-2
: ! D-2
. E~-1
. : . _ Bl
) i t G-1
» H-1
) 1-1
' J-1
i 1.2 Decision Yow John chooses shirts cio1oz 50 C3
making ’ \ ' Py
! . . e 1.2 Decision . ; ‘How Jack chooses a radio C110103 &0 Y3
. - making -4 ' ) T
. 1.2 Decision ,h} 8 statements: why con- G110201 . 85 A-2
) making sumers might shop where : B-1
prices higher ! - C=1-
; = D-1
F=1
. (Part E deletéd and not scored) G-1
~ . H-1
— - ! R -1
1.2 Deciston © 4 statements: children Cll0202’ 43 A-1
making. as consumers - B-1
B ' - Cc-1
D-2
12
el
. . 1C

Q

erlC
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Subtopic General Description NAEP 1,D. No. Estimated
X Time in
Seconds

Declulon - 4 atntoments! deciding clio212 80
making about products : '

pecinlon 4 statomwits! shoppers’ 110401
moking behaylor

Deciaion 4 statementst household 110501
making declalon making

Decinion Most congumers uge unie 110502
making pticing

beclalon 3 statements: how people 110503
making. declde whnt ‘brand to boy

Deeisfon _ 8 statements: reasons to Ci30701
making " save moncy

Shébping T8 statements: 'éh0ppipg 1101005
) behaviar ) .

e

Shopping = . How often iz price an - C110302
C - Indicaror of qualitry :

Shopping Reasons for buying car C110601
Shoppiﬁg Feelings about bargaining C110602

Shopping 6 statements: buying a 130203
© bleycle - -

fa

Shopping 5 statéments: how con- C140405
sumers can protect o
thrmselves




Topic _ Subtopie . Gonsral Dascription NAEP 1.D. No,*  Estimated Key

Timo in
: Saconds
2.0 Contracts 2,1 Credit cards & peatements! who can get 1103003 . A2 '
a credlt eard - . b=2 .
: c=1
D=1
2.1 Credit cardes 5 statementa: credle card 1103009 A~1
usuage . B=1
C=2
D=1
! E~-1
2.1 Credit cards & ecatementa! credle card 1103014 . A=l
. usage B=2
c-1
D=2
-E=2
- Fe2
2.1 Credit earde 3 statements; bank credic (130308 45 A~1
R B cards . . B=2
‘ X : ) . _ c-1
2.2 Installments 5 statements: actlons a 1103004 - ' A-1
lender -can "take Co : Y
. ’ : . C=1
{All parts -- data unreliable due to low responge rates} D2
. o . E-1
2.2 Installments  Furniture purchase on 1103007 ' A=2
inatallments . B-2
- : ) C-2
. L. t . . iy - . D=1
. ' ‘ . .e : ©E-3
2.2 Installments Obligations when cancel- 1103008 AR A-1
- ing door~to~door contract * B-2
(Part B -~ data unreliable due to low response rates} .
2.2 Installmerits 13} statements: informa- 1103010 o A=l
‘ - .tlon which must he stated ‘ ., B=2
- - * i in an installment contract - . e-1 i
. . e C : D-1
. . ' ' - g1
F-1
' “G=1",
{All parts -~ data unreliable due to low response rates} H=2 "
o . . ) T -2
N T . J-1
’ : K-1 "
i’ , . L-1 - N
- - M=1 kR
N
2.2 Installments & statements: installment 1103013 -~ A-1
) contracts - B-1 \
. ' . C-2 ‘
! : . . D=1
. T ) E-1
. F-1

ERIC
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! Toplc ' Subtopic Goneral Doseription " NAEP LD. No. Estimated Key

Tima n
Ssconds
2.2 (nstallmeats 10 statemontss informa=  €130301 13 A-1 .
tion needed to get n loan B-1
- ' c-1
) D=2
E-1
St F=2
_ S, G2
. . «f v H=l
o ¢ 1.1
J-1 ‘
2.2 Installdents 3 statements: add-on C130304 70 A-1
\ contracts : B=1
' c-2
2.2 Installments & statements: 4installment C€130306 70 A=t
charges . B-*
- ' . c-*
. , , o
E~
3 . P'*
2.2 Installments 4 statements: contracts €130505 Coas Al
. . . B-2 , .
(Part C deleted and not scored)} - . D-2
2.2 Installments 5 statements!: how to C140404 - go A-2
' cancel door-to-door L B-1
contract ' c-2
. " D-2
E=2
.. ' 2.3 Rental 4 statements: tenant's 1103017 ' A=2 .
- rights - B=1 *
: . c-2
! (A1l parts -- data unreliable due to low response rates) . -1
, : 2.3 Rental 4 statements: rental 1103018 A=2 : E
" security deposits — B-1 !
’ ) i - . . c-2
(ALl parts -- data unreliable due to low response rates) . D-1
) 2.3 Rental J statements: rental 1103019 . A=2 .
) ST ) agreements : ) B-2 .
- " ’ . - : -1
2.3 Rental Vhy require security 1503015 ' 2 «
deposit?
O . - 2.3 Rental 6 statements: renting €130502 « 70 A-1
. . ) . i B~-2

Q

ERIC
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Subtopie Ganers Description NAEP LD, No, | Estimated
. Time in
. o Seconds
2.4 Warvantlos 5 ptatonents; condlelons  T104005
covared by glived watrennty

(Parts 8, €, 1, E == data unreliable due t& low
tenponsc rates)

2.4 Warrantles 6 Atotements! warprantiea  C130504

2.5 Wills Will for Mary's parents 1601008

(Data unrcliable due to low response rates)

+3.0 Economics 3,1l Business . 5 statements: privote €120402
¢ . ) © American business

3.2 Employment Who 1s responsible for - C120802
maintaining full employ-
‘ment?
NOTE: The Full Employment
Act of 1948 assigns this
responsibility to the -
B government. i

3.3 Flectuations What is inflation? C120202

3.3 Fluctuatlons Who witl henefit n peripd‘ €120203
. _of vapidly rising prices?

3.3 Fluctuations Who is hurt most by in~- €120205
flation?

3.4 Gévernment 9 sfatementa: . Social o 1100003
policy - Securlity

™
el

L

3.4 Government How does a large store €120802
policy - * of grain effect prices? .

3.4 Government Are povernment regula- C120804
policy tions neceasary? .

PAFullToxt Provided by ERIC




Subtopic ' Genoral Desgription NAEP .D. No, Estimated
- Tlma in
Saconds

CoVernment 7 otatements: federal C120901 80
poliey bancfics

Marketlng 4 statements: cost of C120602
aundaes :

Money and What items do American €120001
income . tamilies spend most on?

Money and Major source of Americans' (120002°
income . © income

Money and What- deacribes value & cl20102
income of dollar?

Money and 5 statements! problems £140301
Income of low=income consumersg

Prlces What does consumer price £120201
index mean?

' Prices 4 starements: effecta of (120204
general rise in prices '

Prices I What is usually strongest (120501
force keeping ‘prices low? ;

Supply Whit happens to price of (120302
demand bicycles 1f demand up?

Supply ] What happens to orange T ¢120701
demand Juice price 1f orange
- supply down? -

Supply - Result of increased com- C120702 45
demand - petltion - ' ’

‘.y.‘-:“ -
Supply What happens 'to bread price C120801 :”““‘Aﬂug
demand Lf wheat sold to dther ' S
: countries?

Taxes Wnich 1s largest payroll 1100002
. deduction? -

@




PAFullToxt Provided by ERIC

Subtoplc

Taxas

Attiendas

Attitudes

Attitudes

Attitudes

-

Conservatfon
Conéervatidn
Conservation

Conservation

Qenerol Dascription

Tixen (2, 11 statemencdt  which

NAEP 1,0, No, Estimated -

Tima In
Saconds

€120903 83

jancieuclons cax aupported?

What tax hkovidgs,most
revenue for fedéral
government? .- T

Records needed for tax
purposes

6 statements: energy
problems in the U.S.
g -

4 statemeats: inflyence
on energy, problems

4 statementa: energy
tax 1n;qpt1ves

9 statements: contribut-
ing factors-—energy
problem

How would most gasoline
be saved? .
How many usually travel
L% mile or less?

C120904

c120905

B8-a41A01

8-a42401

.

B8-a45401

C150005

8-a32002

| B-AG6AO2

uhich conservation measures C150003°

save most energy?

Nﬁich activity would save
most energy? .

C150004

Kay

A=1
Be2
Cc=~1
D~1
E=2
=2
G=1
H-2'
-1
J=1-
K=2

1




Subtople ' Genaerel Description  * NAEP L.D, No,  Estimated
’ - Time in
oo Seconds

Consumpe lon Which transportatlon c¢osts 1101002
most money? |

Consumpt Lun Wileh doedy not use \ 8~A13C0]
fupytl fuel?

Consumpt Lon Hﬁbghusea largest share 3-&2280{
T of U.S, onergy?

Coagumpt Lon What 2 of cnergy used 8-A11c01
: tn homes?

Consumpt lon Which eonpumea most B-AJICOJ-
energy?

Consumpt fon Which affects gasoline ear 8=A12¢0]
uses moat?

Consumptlon  What % of energy used by  C150018
[ndustry? .

Control Who owns power plants? 8-A21C02

Control Do power companles earn C150023
profics? '

-

Sources Sources of energy . 8-Al2c01
' Sources Energy source for 8-~412C04
' clectricity .
Sources When we run out of o1l and 8=C63CL0
- gas, wh¥ can't we use )
electricity?
5.0 Finances 5.1 ‘Banking " Greatest return on savings 103011

. . 5.1 Banking Largest return on $1.000 1107015

(Data unreliable due to low response rates) : .

",

5.1 Banking " Save to get extra money 11030¢§)‘

AData unreliable due to low response rates)

5.1 Banking '%kstatements: ‘checking C130101
. - ddcounts .

i

(bart E deleted and not scored)

5.1 Bankling . 4 statements: savings .€110701
* aecounts

PAFulToxt Provided by ERIC
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’

Subtople - Gemrnl‘-D;l_crlptlcm NAEP 1.D. No.  Estimoted
v Tima in
' Secondy

-
5.2 Budgattng ~ Mike's hydget 1101003

5,2 Budgeeing Redecddatling roum: {temb  [102001
to buy . .

’ ' ) .

5.3 Cost calcula= Money saved by making’' 1101001

, tion . dressy - .. *

5.4 Credit 4 statements: - using ctredit 1103005
t and borrowing money

(All parts -- data unreliable due to low résponse rates)

5.4 Credit Which usunlly chargest €130305

highest intetest?

5.4 Credit 5 statements: buylag TV  C€130702
. on credit . .

(Part B deleted and not scored),
- +

5.5 Insurance * B.statements: automobile  T104010
coverage L

NOTE: HNational Assessment will not be wreporting tesulta

for Part A of this Litem because the question ls Incorrectly _

worded. ''Injured person" should have read."insured person."

We trecommend that You make this correcrion If the irem is

used. T, .

5.5 Insurance 5 statemencs: life 1104011

insurance

]

'5.5 Insurance 6 statements: health 1202002

insurance

o

5.5 Insuranqe- 5 statements: health ’ C130601
) insurance
. . . . A

NOTE: Pare E would be a betrer question If word‘"comparable"
were added before "individual health insuraznce plans.” '

(Part F deleted and not scored)

*

Key




Subtoplo . Qoneral Description ,NAEP |.D, No, Estimated
' . Time n
', . \ Seconds
5.5 Insurance what does automoblle . 6130603 15
: collision insurance pay '
for? ‘

5.5 Lnsurance 4 statements: no=Eault C110604
. Ingurance .
{Part C deleted and not ecored.)

5.5 Insurance What iu"a deductible C1X0605
clavse? .

5.6 Investing tow much will atock be €130801
: worth in Elve yeéars? o

5.6 Investing Risk Involved with 130805
common stock

' -

5,7 Taxes 4 statemepts: where get 1100001
help with taxes?

+

5.7,Taxes Agancles -‘whlbh prlovllde . " 1100004
T tax help e

5.7 Taxes . Use of federal tax-table 1500050 -~ *

1

A

(Data untreliable due to low reaponsé rates.)

. -

6.0 Mathematics * . - Add reclpe Ingredlents 5-AJ1341
Add restavrant costs 5-A3Z 544

,Jvacvum cleanet -~ r;ercenl: S=A4T244
dlscount

Cost of botcle of colla 5-A50942 . open~ended
- see BCOT—
ing gulde

How much were install= ' 5-A92944 open-ended
ment payments? . see SCOI-
’ . ’ ing guide
Read graph on unemployment 5-A%1544 A=2
. - -+ B2
. Cc-2

Total cost -- tune-up -,  5-A91944 open-ended
speclal . . see SCOI- .
’ ing gulde

How much left in savings N 5-B20542 ) 4
after purchase?”

How many lbs. ground beef  5-B25242 : opén-ended
in package? - o : see scor=-
. " _ ing guide

a




Goneral Doscription NAEP 1,0, No., Estimated Kay
Time in
Seconds

Use elecerlelty biL1 5-0230011 . 58 open-ended
. ' nea mcor-

) : ing guida

Comparing cost per sguare  5-C30012 open~cnded
foot, In houne se¢ acor-
. : ing guide

Roast. cooked 20 mlnutes 5-192442 open-ended
per pound * . aga @cor-
ing guide

Comparlng measurements 5=E10003 A=2

. ' B~1

c-2

D=2

E=1

Reading cirele graph 5-E32346 A=d
' . B-1
c-1

Cubic feet of concrete 1% 5-K53003 open-ended, .
needed s , gee Beor=
' ing guide

" . PR

- ' . - T
7.0 Protection 7.1 Consumer Steps to take in complain- .IIQ&OIZ
- actions ing "about a product - ~ N

7.1 Consumer . CUmpléin: about dry .- ’ 1601004
actions cleaning ¢

7.1 Consumer J statements: consumér ciusolor
actions problems '

.

7.1 Consumer Need for consumer * c14020t °
actions education ’

7.1 Consumer 7 statementa: would you ° €C140403

actions complain in these
situations?

"I-

7.2/Legdl-actions Keep ﬁnsolicited mailed - 1102011 -
. articles? .

PAFulToxt Provided by ERIC




PAFulToxt Provided by ERIC

ERIC

»r

Toplo

Substople " Qanaral Dascription NAEP 1.0, No.

712 Legal acclons 5 wtatementw! small 1104001
clalmy court

; W

. (ALl pares -» data unrellable due to low responde rates.}

7.2 Legal asctlone Fallure to recelve mall 110401
order :

7.2 Legal actlons .5 mtatements! tenant 1401006
. rlghts

-

- A) -
(Part 0 == approprlate anowers Vary across country.* ALl parta -- daca -

unreliable due to low reasponse rates.)

7.2 Legal actlons Purpose Legal Ald Soclety 1601014

7.2 Legal actlons What to do {f can't afford 1601015
lawyer -

(Data unreliable due to low response rates.)

7.2 Legal actiona Gloria needs job - 1708001

(Data unreliable due to low reaponse rates.) '’
7.2 Legal actiona "Truth of lending” law C130307

7.2 Legal actioﬁs 9 gratements: right to. C130507
know--med ical '

7.2 Legal actlons 9 statements: legal sales (140501
-actlvities

7.3 Organlzations Martan not hired © 1708008
(Data unreliable due to low response rates.)

1.1 Orgapizations Consumer Unlon 140401

7.3 Organizations 6 statements: BHetter €1404602
Business Bureau

Estimatad
Tima in
Saconds

55
95

95

35
65

Key

A=2
B=1
C-2

pe2 -

E=1

A-2
B-1
C=2
Dt
E-1

A-1

C-2
-1
E~1
F-1

G-1 °
H-1
1-2

A-1
B-1
C-2
-2
E-1
F-2
G~1
H-1
1-1

A-2
8-1




Topic ' Subtoplo General Description NAEP 1D, No.  Estimated Koy

Time in
; . o Saconds
7.3 Organizations Idontify federal agencles  C140502 g8’ A=l
. - . . Bd
. v - C=2
. . ' ! : . D=3
Emb '
F=5
* 7.4 Product safety 4 statements: safe 1101004 A2
! . . electrical appliance -2
. ) ' C=1
. . D2 .
o 7.4 Product safety 4 statements: clothlnhl 1102016 ‘ At
: and fabric labelling B=-2
’ G2
D-1 .
7.4 Droduct safety Label =- flammability 1102017, . 4 -
standards ’
(Data unrellable due to low response rates. )}~
! \ .
7.4 Product safety & statements: Consumer - €160504 © 52 A=1
' Product Safety Commission B-1
- - . . C-2
" . e D=1
: 7.4 Product safety B statemetits: flammable €140601 B85 A2 -
. : 1iquids ‘ - B-2 B
c-1
. D-2
- ‘ E-2 =
. F-2 =
s Y ge2 '
H-2
. : 7.5 Purchases = Deceptive advertising 1102006 1
7;5 Purchases Halr-dryer balt-and-switch . 1102007 . -—. 1
(Data unreliable due to low response raies.) '
7.5 Purchases Car repalr ¢ 1102009 2
{Data unreliable due to"low resﬁonse rates.) ’ K
7.5 Purchases --qunace repalrs 1104002 2
7.5 Purcﬁases -4 statéﬁents: cancelling 1104004 A-2
record club © B=-1
- c-2
D-1 "~
. : - 7.5 Purchases 6 statements: protect . - 1104009 A-2
consumer rights at . B-1
supermarket - ' ) C=2 . .
. - : \ Y opl
- B ! . ! .n . . E_.; ) .
. ‘ ‘ e, . . i W
:
Q i
FRIC ~ .a
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Subtople Qeneral Dascription NAEP §.D, No.

7.5 Purchnaen Extea long dlstance . 1604001
telephone chargen .

7.5 Pucchanes 5 ptatements: jelalng C130204
4 book club ’ :

1

(Patt € deleted and not scored)

7.5 Putchases 5 gtatements! cepair of €130501
: appllantes

7.5 Purchnses - 5 statements: car repalr C130502

8.0 Purcha§e§ 8.1 Appllances 9 statements! vacuum C130206
cleaner purchase

8.1 Appllances 8 statements: purghasi C130401
major appllances oo

8.2 Auto LY statements: evsluating 1102018
: > used car ' )

'y
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Subtopic Gonerol Dascription NAEP 1.D, No. Estimatad
: - .~ Timein
Saconds

8.2 Auto 9 statemente: buylng e ° €130210 92
used car

7 statements: flnancing  €130302 ...
an sutomobile ) ‘¢

" 8.2 Aute E.P.A, mlleage estimates €140503 °

8.3 Burial 7 statements! ﬁeath and ' £130205
burial

-\
.
.,

™,
- - \\
8.4 Clothing -6 statements! clothing\\ C130209
AN

B

N
N,

A

NOTE: Answer to part 8 should be reviewed in light of conditions
in your community. . NS

.,

. . '\ *
8.5 Education- 7 statements: vocational 130506
schools” Co

-

8.6 Food " 10 statements: federal 1102013

packaging laws




-

f

¢ L]

Subtople - Qaneral Description NAEP 1D, No,. ', Estimated
. . ) ©v Timain
AP . : Saconds
8.6 Food . How to ook for food 1102014
bargaine .
(bata unreliable due to low responae ratos.)

8.6 Food . B statements: food buylng 1201012
: - considerations

+

Which food would usvally 1501014
cost the least? . :

Price as guide to quality €110208
Size of package .0116303
"Informaticn on better buy  C130201
Meaning of unit pricing - C130202

4 statements: store brand C130207
groceries

9 atatements: shopping 130208
effectively '

Food ‘Best buy -- potato chips Ci30211

Housing 3 atatementé: Buying a C130303
' house . . -

Housing . "7 statements:' renting 130603

. - u

R ' ’ - "
(NOTE: B and F should be consideted carefully. B might be
accurate in some sftuations; same with F.)

.
-




o
EE

RIC’

Tople

Ll

9.0 Miscellaneous,

3

Subtople

8.7 Mousing

8.8 Informﬁtlon

8.9 llealeh care

8.9 Health care’

8.9 Health care 7

il

G.omrnl Description

NAEP 1,D,No,  Estimatod
! \ Tima In
' t ) Secondi
3 statemenes: moblle homes C130804- 55
Mn{znzlnult’clling product 1102012

qualley.:¥

4 statements: saving mohey 1102015

" on prescriptions ‘

9,1 Nutrition

(Data unrelisble due to low résponse rates.)

9.1 Nutrition

9,2 Communicy
resources

9.3 Job informa--
tion

12 statementsa’ choosing a 1202005
doceor .

6 statements! health care 1601013
information - - :

Mest nutrition needs 1501016
Which has fewer T 1501021
calortfes

4 sources: f[ree furn@ture 1601011
Printed {nformation on - 1702006
job market

5 scatements? soufces 1705009

9.3 Job informa-
tion

of job ‘informarion

“

1

Key

A-l
B-2
-2

A2
-1
C~2
D-1

A=®
Bt
-
D

Rk

F=t

H-*
1-%
J=%
K
Lk

A-2
B-1
C-2.
D=1
E-2
F-2

A=4
B~1

A-1
B-1
c-2
D=2
E-2
F-1
G-2

A-1
B-2
C-2
b-2

A-1
B-2
c-1
D-2
E~2



1

1

Tople " .. * Subtople Gonarsl Description NAEP 1.D, No, Estimated Key
) w . . Time In ’
. . - --.. Seconds
10,0 background 10.1 Consumar Courses taken '€160001 50 Aww

Questlons COuTBeR . . ' Bt
: ' ' B=open
ended,
. vee
. . . acorlog
. ' . . pulde
10.2 Behavlor Sources-learnlng anbout C160002 A%
L consumer behavlor . Ba=*
. ek
g
d=%
e-*

~

i,
10.3 Economlca Sources =- learn about C160003 Ak
economice . , . Ba-#
b=
o=t%
=%
a=%

10.4 Credit - Sources -- learn about C160004 ’ A%
credie . . . Ba-*
. - bt
o=%
d=*
e=%

10.5 Protectlon Sources . -- avold belng A-*
cheated " * Ba-*
b=
o=%
d-*
i - . a=%

10.5 Protectlon Soutces == protect self 160008 A=%

) unsatisfactoly goods ) Ba-*
b=* -
ok
d=%

o=k

10.5 Protection Ever used consumer © cle0010 - A=k

private agency? Which one? B-apen

. ) ended,

. see

o - scoring

guide
10.6 Purchazing Sources -— compating prices C160005 : At
. . . Ba=*
b=%*
=%
d-*
a=%

10.7 Records Keep writteo expense C160009 ) *
- : tecotds? - ’

10.8 Saving and Soutces =-- saving and C160006
investing investing : '
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